Concept Note

Youth, Musicand Actionin a Changing Climate

Climate Change Awareness Raising &eksource Mobilizatiorwith the Power of Music

3 Pillars of GYMC17:

=

Online MusicVideo Competition

2. Goballybroadcastededutainment TVSow during UN Climate Change
ConferenceCOP23November 2017 in Bonn

3. localConcertsand Resource Mobilizatiorfor Youth led Multistakeholder

Climate Actiorand Capacity Buildingl over the world

GYMC17 helps to implement following Sustainable Development Goals:

QUALITY 10 REDUGED ! ITIES 1 GLIMATE
EDUCATION INEQUALITIES AGTION

1 PEACE, JUSTICE 1 PARTNERSHIPS

ANDSTRONG FOR THE GOALS

Organizer

INTERNATIONAL ASSOGIATION
FOR THE ADVANCEMENT
OF INNOVATIVE APPROACHES
TO GLOBAL CHALLENGES

EnvisagedPartners

UNESCO Management of Social Transformations Progréaoumgrmed)

UN World Tourism Organizatidtp://www2.unwto.org/tourism4development2017
UN SDG Action Campaigo ke confirmed) https://sdgactioncampaign.org/
Youthink CentefChina)confirmed)

CliMates http://studentclimates.org/

Center for Environment Educatidtp://www.ceeindia.org(India)(confirmed)
Citizens Climate Engagement Network
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https://sustainabledevelopment.un.org/sdg10
file:///C:/Users/-/Desktop/•%09http:/www.unesco.org/new/en/social-and-human-sciences/themes/most-programme/
http://www2.unwto.org/tourism4development2017
https://sdgactioncampaign.org/
http://www.facebook.com/youthinkcenter/
http://studentclimates.org/
http://www.ceeindia.org/
http://www.glocha.info/

1. About GYMC

Global Challenges Youth Music Contest Z@g&GYMC1)is a youth focused public awareness, education
andclimate actionparticipation initiative in the context dinited Nations Climate Change Conference
QOPB which harnesses thpower of musicandsocial mediao educate the publie and especiallyoung
people- about theimportance of climate changand the need for transformative global and local
collaborative actionn the context ofAgenda 2030

GYMC1nitiative gives young people an opportunity to participate in CCBRRith self-created music
video clipghat showcase youth led climate action and young people's visions of local and global
cooperaton on climate change.

GYMCZI will be registered as aofficially labelled COP28roject (like related 1AAI activities duringOP21
and COP2Pandconsists of3 parts:

A anonline competition(linkto GYMC15 voting platforms example:
https://www.wishpond.com/Ip/939888) with overall winnersidentified through a combination of
online and jury voting as well asgional and thematic awardsponsored by partners (regional
award for China presented by Youthink Center, for India by CEE, thematic award "Youth and
Sustainable Tourism for Development" sponsored by UNWTO in partnership with ReachOutToAsia
(to be confirmed))

A aCOP2GYMC "MusicYauth and Qimate changé edutainment TV Showvhich shall beglobally
broadcasted programmeincludes GYMC17 finalists, VIPs and celebrities in the context of United
Nations Climate Change Conference COP23 in Bonn/Germany in November 2017 (vision: bringing
climate change awareness and readiness for action in an entertaining manner into the living rooms
of everybody everywhere in the world)

A GYMC17 concerts anmésourcemobilizatiorn/fundraising for local youth ledmultistakehdder
climate action (e.g. organized by project partners in China (Youthink Center) and India (Center for
Environment Educatiohttp://www.ceeindia.org partners in Africaet al) with whom IAAI will sign
MoUs)based onCOP22 project inititive #GiveYouthAChanceCall for Resources for Youth
Climate Action.(for more detailed information please visit
http://www.glocha.info/index.php/giveyouthachancend
http://unfccc.cloud.streamworld.de/webcast/cop2@altfor-resourcesfor-youth-climate-action
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Photo: COP22 #GiveYouthAChance Call for Resources for Youth Climate Action flashmob,
10 November 2016, Marrakech/Morocco, video: https://youtu.be/CwjaUkmBOOM

2. Rationale for the Youth, Music and Climate Chamgproach and Lessons learned

The world needs a deep social and economic transformation towards sustainability, prosperity for all and
resilience in a changing global climate.

Young people's creativity drsocial energy can help the world on its journey towards stronger and more
effective global cooperatiofor Paris Agreement implementation


https://www.wishpond.com/lp/939888/
https://www.wishpond.com/lp/939888/
http://www.glocha.info/attachments/article/271/COP21_%C3%A9quipe%20labellisations_Lettre%20IAAI%20global%20challenge%20youth%20music%20contest.pdf
http://www.glocha.info/attachments/article/293/approval_officialCOP22ProjectLabel_GiveYouthAChance_Lettre%20d'approbation%20COP22%20PR031114.pdf
https://www.wishpond.com/lp/939888/
http://www.ceeindia.org/
http://www.glocha.info/index.php/giveyouthachance
http://unfccc.cloud.streamworld.de/webcast/cop22-call-for-resources-for-youth-climate-action
http://www.glocha.info/index.php/giveyouthachance
https://youtu.be/CwjaUkmBOOM

In order to mobilize young people's energy and entrepreneurial spiritlforate change action in the
context of Agenda2030 IAAhd partners work on the 2017 edition of Global Challenges Youth Music
Contest (#GYMCL17).

There have been already 2 successful edit@SYMCone in the context of Rio+20 UN Conference on
Sustainake DevelopmentHhttp://bit.ly/1LXIUMX) and one in the context of the United Nations Climate
Change Conference COP21 which took pla@2@1% inParishttp://newsroom.unfccc.int/unfcce
newsroom/2015globalchallengesyouth-musiccontest/; UNFCCC video reporthttp://bit.ly/2hloRiA

The first 2 contests have shown that young people Idwpiarticipation opportunityoffered by GYM@nd

that people all over the worldpen up their hearts and minds fdre narratives of young people and for
the message of shared responsibility for action towards preservation of the climate aadhievement of
sustainable development goals.

But the problem has been that the GYMC initiative was run exclusively on the resources of members of the
young civil societgrganization IAAI. ThuRio+20 GYMC and GYMEb&Idn't developheir full potentiak

in terms of manifestation in the real world amaterms ofpartnerships with public service media,

celebrities and the many other willing partners for large scale public awareness raising and mobilization for
climate action.

This time- in the contextof COP23 we want tobuild on the lessons learned and reach an unprecedented
high level of global youth engagement in climate action with the power of music and strong partnerships

3. GYMQeferences, strengtheind social media reach

1 Riot20 GYMC organized in the context of UN Conference on Sustainable Develap2@i2led to 313
submissions from more than 40 countrigeom all over the world, 250.000nline votes(detailed report:
http://bit.ly/1LXIUMX)

9 young people loveGYMQCasglobalengagement opportunitywatchpresentationof GYMC15 by young
people at COP21 mini side evetittps://youtu.be/v7OmToGDAOM:. GYMC approach endorsement by
youthat ECOSOC Youth Forum 2@it6://newsroom.unfccc.int/unfccenewsroom/youth
demandstrongervoicein-shapinginternationakclimate-action/

1 proof of conceptdelivered withUNESCMOST andUNFCC@&ction for Climaze Empowerment team at
COP21 in Paris in the year 2015 (wdttFCCC video repdtighting Climate Change with Music
https://youtu.be/HJ4pObZWg5Adetailed info:http://www.glocha.info/index.php/latestnews/279
gymcatcop21photo below GYMC15 organizers, winners and partners at COP21 Green zone
UNESCO pavilign

1 IAAltrusted partnerof UN agencies and programs for youth engagement programs
4.494fanson facebook www.facebook.com/GloChaMusic/
91 484 followers onwitter : @GloChaMusic

=



http://bit.ly/1LXIUMX
http://newsroom.unfccc.int/unfccc-newsroom/2015-global-challenges-youth-music-contest/
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https://twitter.com/GloChaMusic
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4. Fundraising and Partner raising for GYMC15

Notee GYMCL17 pillar 4the online video competitiomnd coordinators networkan beimplemented
independentlyof availability of funding for pillard and 3

4.1. GYMQT7Pillar 1- Online competition and GYMC coordinators network

We want to securat least100.000 US$or organization of th&sYMC15 online competitioon a high
technical and professional level:

- costs ofonline voting platform(www.globatrockstar.con) 40.000 US%20.000 licensing, 20.000 for
ongoing maintenance and adaptation of the site (integration of regional and thematic awards,
sponsors etc,)

- GYM@Qlobalmanagement tean20.000 US$ costs of staff 15.000, 5.000 travel costs

- awardsfor winners (travel and accommodation costs for participation) and activities (side events in
COP23 blue and green zone, public performances) at COP23 in Bonn in Novem|2€.Q0QTUS$

- capacity builthg and logisticand technicakupport fornational, regionaland thematicGYMQ7
coordinatorsto promote the competitiorall over the worldn local languagesnd organizesoncerts
with GYMC paitipants to raise awareness altche competition and abougllobal cooperation on
climate change in the context of the new gédlsustainability Agenda 203@nd International Year of
Sustainable Tourism for Developmgr0.000 US$

Timing funding for the GYMC online competition needs tosbeured beforanid of Februan2017

4.2. GYMQT7Pillar 2- globally broadcasteddutainment TV Show during UN Climate Change
Conference COP23

In order for GYMCL17 to develop its full potentials we will deeéll institutional partners(City of Bonn,
German stateNorth RhineWestphalig andbroadcastmedia partners(Deutsche Welle, ARD, ZDF , 3 SAT,
ARTE, ..)

- for organization of digh qualityaward ceremonyTV showwith the winners, some celebritieslimate
heroesand other interesting peoplélease find iMAnnex la tentative running order for the show
developed with youth audience experts of European Broadcasting Union for a joint event at UNESCO
during COP21; Note: the COP21 GYMC show could not be implemented due to time and resource
constraints, but the networkand knowledge gathered for Cop21 can be now very valuable for COP23,
please see info about GYMC COP21 Youth and Media Alliance building Workshop held at UNESCO HQ
in Paris in April 201 %tttp://www.glocha.info/index.php/latestnews/263cop21youthand-media
workshop

- with satellite eventsaround the world (in Fiji, China, India, Africa, New York, ...)

expected costéor a GYMC17 COP23 TV sl3®®.000 USSseeAnnex Zor details


https://sustainabledevelopment.un.org/sdg13
http://www.global-rockstar.com/
http://www.glocha.info/index.php/latest-news/263-cop21youth-and-media-workshop
http://www.glocha.info/index.php/latest-news/263-cop21youth-and-media-workshop

4.3. GYMC17 Pillar 3Local Conerts an&esource Mobilization for Youth led Multistakeholder Climate
Actionand Capacity Buildingll over the world (envisaged partnership witGliMates programs
"COP in My Cityand 'Heatwave in My Cityand Citizens Climate Engagement Network
https://e ngage4climate.orp

in the context of COP22 labeled projé&@loCha #GiveYouthAChararel ECONGO Climate change
education, communication and outreach NGO experts giatm//www.glocha.info/index.php/latest

news/296econgoatcop2p

WANTED!

Resources
Youth

Climate Action

Capacity Building for Climate Action
through Education, Communication,
Outreach and Innovation

We Must. We Can. We Will

(i
v #GiveYouthAChance
to Take Climate Action Now!

In the context of thdJN Climate Change Conference CORR2International Assaociation for the
Advancement of Innovative Approachde Global Challenges IAAtarted with partners (CliMates,
Youthink Center, CCEN, UNESCO MOST eteslguaice mobilization campaign for youth climate action
(hashtagi#GiveYouthaChange

The initiators of #GiveYouthaChance campaign are convinced théifrth is ripe for a large scale social
movement towards resource mobilization for youth climate actio@OP22 will be an important milestone
for setting uptransformative partnershipsor Paris agreement implementation and therefore a unique
opportunity for all those who have resourceand who are inclined to use them in a globally coordinated
way toempower young people to take meaningful and rewarding action on climate change

For more infoplease watch the video of the presentation of #GloCha #GivéAdihance at COP22 by
Miroslav Polzerttps://youtu.be/7IMngWBHBXU and COPRgss Conference video:
http://unfccc.cloud.streamworld.de/webcast/cop28allfor-resourcesfor-youth-climate-action
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details about activities under GYMC17 pillar will be elaborated in due time - no financial implications for
pillars 1 or 2, except potential returns to GYMC17 partners for support provided as loans


http://www.studentclimates.org/cop-in-my-city/
http://www.studentclimates.org/heatwave-in-mycity/
https://engage4climate.org/
http://www.glocha.info/index.php/giveyouthachance
http://www.glocha.info/index.php/latest-news/296-econgoatcop22
http://www.glocha.info/index.php/latest-news/296-econgoatcop22
https://youtu.be/7IMnqWBHBXU%20and%20COP22
http://unfccc.cloud.streamworld.de/webcast/cop22-call-for-resources-for-youth-climate-action

5. Milestones

9 first meeting of project partners duringCOSOC Youth Forum 21N in N¥nd of January
2017 in New York

9 securing funding fothe online competition and foa global crossnedia event

1 coodination with COP23 presidency and key media partedy.& member of European
Broadcasting Union in order to have EBU as global distribution partner for the COP23 TV show
note: additional dissemination channels like internet TV channels etc will beedtilh addition
to the TV and social media channels

1 pre-launch of the GYMC17 at The Festival of ideas of UN SDG Action Campaign 1st of March

2017 in Bonn/Germanfigttp://globalfestivalofideas.org/

launch ofthe Call for Music at Bonn Climate Change Conference 20d week of May 2017

deadline for submissions mid of August

online voting till mid of September 2017

consultations with jury and identification of finalists before end of September

concerts and fundraising activities with GYMCL17 participants and celebrities organized by

project partners in China (Youthink Center) and India (Center for Environment Education

http://www.ceeindia.org et al.
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6. Potential Funders /Partners / Sponsors

- City of Bonn

- United Nations Foundation

- World Development Foundation

- membersof European Environmental Funders Grdepy. Stiftung Mercator, )

- NetEase China

- KR Foundan Denmark

- Connect4Climate

- UNGEFSmall Grants Programme

- Andrea Bocelli Foundation

- Leonardo DiCaprio Foundation

- Mohammed VI Foundation for Environmental Protectidtp://www.fm6e.org/en.html in the
context of support folCOP22 host country Morocatimate champion HE Hakima El Haite

- ReachOutToAsia (ROFAatar Foundation

- lkea Foundation

- Global Citizens Festival

- Oak Foundation

- Climate Reality

7. Potential Media Partnes:

Deutsche WelleARD ZDF, ARTE, 3SAT,European Broadcasting Union
Al Jazeera (in case of partnership with ROTA)

Message

Youth with its social energy demanding strong climate action
Youth asking for resources empowering them to take action


http://globalfestivalofideas.org/
http://www.ceeindia.org/
http://www.efc.be/thematic_network/eefg/
http://www.fm6e.org/en.html

Annex1l: GYMC17V Show Youth, Music and Climate Change
(=variation of GYMC15 COP21 TV show plans developed with EBU experts - info just for orientation)

Date  Sundayor Saturday of week 1 of CORZE3 6 PM
Venue a studio of media partner or a festive hall of GifyBonn

Venue photo, to be provided

it 8onn

a unique event at a unique location at unique moment in human history

Key message

The audience shalearn and see

- in an entertaining mannefpower of music!)

- based on youth focused narratives
that these days new journey of global communitypegins aninternational and intergenerational
partnership to solve- with United Nations' post2015 agendand World Climate Conference COP24
flagship processesthe world's most pressing challengeasmong whickclimate change is the most
important one!

submessages

- Education, Awareness Raising, Participatjonulti-stakeholder (Youth) engagemertas important role to
playfor protection of the earth's climate

- youth, celebrities and public service medae important partners for the big socEconomic
transformation processes towards lesarbon societies

- resource mobilization#investinyouth) young people have sociahergy, creativity and workforcedocal
and global community shall enable their climate action through knowledge/education, financial and other
resources

Type of production: Liv&treaming, Liv@V, LiveRadio, VoD, AoD

5dz2N} GA2YY YFE® cnQ

Hosts: 2 (malé& female, old & young, not nativedpeaking, different ethnical roots
Language: English

=A =4 =4 =4

European Broadcasting Uniomww.ebu.ch- is distribution partner of the show. EBU will make the signal of
the show available to T\fagions all over the world on a freemium basis (basic signal is free of charge, if
there will be requested additional services, these will have to be paid for). Thus the show will be available
to viewers all over the world no matter whether they are inchror poor country.

Pre-Showevent - informal COP3 Summit of UN supporting celebritiegto be confirmed):

Red Carpet and VIP reception for celebrities / UN Messengers of Peace and VIP ticke{&gideesds of
COP21 delegationsjogether withUNFCCC, UNES@®://www.unesco.org/new/en/goodwilt
ambassadors/abouhonoraryand-goodwillambassadors/UN DPhttp://outreach.un.org/mop/, UNEP
http://www.unep.org/gwa/, UN Habitat UNDPhttp://www.undp.org/goodwill/, UN Women
http://www.unwomen.org/en/partnerships/goodwibambassadors UNICEF
http://www.unicef.org/people/people _ambassadors.html



http://unfccc.int/cooperation_support/education_outreach/overview/items/8946.php
http://www.ebu.ch/
http://www.unesco.org/new/en/goodwill-ambassadors/about-honorary-and-goodwill-ambassadors/
http://www.unesco.org/new/en/goodwill-ambassadors/about-honorary-and-goodwill-ambassadors/
http://outreach.un.org/mop/
http://www.unep.org/gwa/
http://www.undp.org/goodwill/
http://www.unwomen.org/en/partnerships/goodwill-ambassadors
http://www.unicef.org/people/people_ambassadors.html

Content of the show:

LiveMusicSet Pharrell Williams, Love Song to the Earth, ..

GYMC Music Competition (voting of the wingdield narrowed down to 3 competitors/finalists)
Interaction Audiencéy, Show through Social Media Manager

MCP (most curious pticipant)

Music Jury celebrities engagemerie.g. Eurovision Song Contest winners 2015 and/or 2014)
VideoReports

Guests (as famous as possjhbleuth representatives and high celebrity density)
Video-contribution from remote places"Frontlines ofClimate Change" (tropical island (e.g.
Kiribati or Marshall islands), Netherlands)
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Possible running ordeof GYMC show

=

Welcome Audiencemultilingual
2. Summary of show/content to com@arrative: young people, climate change, a hew journey,
where? withwhom? hope!)
3. Video:Childrenor people on the street (iffiji, Germany at COP23)explaiingOf A YI G S OKI y 3
funny approach to the difficulty of explaining climate change and its relevance for ordinary people)

4. Short Explanationf COP2&nd what ishappening irBonnthese days
5. Call for interaction / presentation of online/social media team (28 for politicians; but we are

GKS LIS2LX S IyR KIFE@S || @2A0S (223 6KAOK gAftf 08

6. Establishing the problemWhat is so speciditransformative™") about the time we live in2
multistakeholder engagement in solving global challenges!

7. Videotalk with remote place 1 ("Frontline of Climate Change 1" ) showing the problem (tropical

island going under, wet feet?)

Welcome special GuesfidN SG's special envoy on yoltalala Yousafzai)NFCCCES)

Tak with Guest 1 (happy with COP&3far? Why should | as a global citibenhappy about

COP23 Is the process not too slow?)

10. PresentingsYMC Music Competition (as one example how to raise awareness and communication
and participatiorchannel through which young people have a voice in global climate change
debate)

11. Explanation process of narrowing down the field of participants-{ing jury)

12. Welcome Juryi.a. Eurovision Song Contest Winner 2015)

13. Presentation 33YMC1TinalistsSongs & Artists

14. Talk with Bandgtheir "story")

15. Start voting for the overall winner

16. Talk Jury 1

17. Presentation work UN/UNESEMIFCCC

18. Youth Representatives (UNESCOtly&arum, UNFCCC Conference of Yaitid//coyll.org/
organizersCOP23outh delegateytalk about their experience in participation in UN related
processes.

19. 3 Questions from Social Media Manager to Guests

20. Music and e Power of Celebritie®r mass mobilizationLove Song to the Earth/Paul Mc Carthy ..
- information about celebrities in the audience and joint group photo at the end of the show

21. Videotalk with remote place 2 showing the problem (Dam in NL?)

22. Global Cha#inges Giving pledge (presentatiiigd Turnemas pioneer; new generation of global
philanthropy leaders neededhterview/Quote/Video call from a participant/pioneer @lobal
Challenges Giving Pledge Conference 2016

23. 3 Questions from Social Media Manager to Guests

24, Stop Voting

25. Award Ceremony / Award haralver to winner

26. Other examples of creating awareness (e.g. UNESCO Fauttm outcomes, Art for Change, etc.)

27. Last Question from Social Media Manager to Guests

28. Roundup and best wishes

© ®©



http://coy11.org/
http://webtv.un.org/watch/global-challenges-giving-pledge-conference-2016-briefing-and-panel-discussion/4263106448001
http://webtv.un.org/watch/global-challenges-giving-pledge-conference-2016-briefing-and-panel-discussion/4263106448001

29. Good bye Guest and Audience
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Adriana Valenzuela, Focal Point Education Training and Public AwarenessValenzuelaJimenez@unfccc.int

Thomas Grond, Manager of Young Audiences, EB

30. Global Family Group Photo with GYMC finalists and winner, UN leaders, celebrities, VIPs, youth
Alex Zekai Wang, Youthink Center
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Contact Miroslav Polzer, Secretary General of IAAl, Maipolzer@glocha.infpowww.glocha.info

ANNEX 2 Approximate GYMC17 TV show costs
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